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University of Hertfordshire 

An integrative approach to education in the School of Creative Arts 
 

 
 

A creative and lively community 
 

The School of Creative Arts is a lively place with a 

mix of students and staff from the UK, Europe and 
other international countries.  We have developed a 

contemporary approach to studying art, design, film, 

music and media production through an emphasis on 

creativity, critical thinking and innovation, new 
technologies and enterprise. Students’ practical 

education is informed by the research of tutors, as well 

as extensive industry and international partner 
collaborations. The discipline spectrum runs from 

music technology and sound design technology 

through animation, special effects and film production 
to fine and applied arts. Alongside these we offer 

highly specialist provision for example in music 

industry management and art therapy.  

 
Previously Hertfordshire College of Art and Design in 

St. Albans in 1865, we have been part of the university 

since 1992, combining the best of the art schools’ 
creativity and entrepreneurship, with the breadth and 

resources of a modern University department.  There 

are now over 2,000 students including postgraduate 
and research, with another 500 engaged with 

continuing professional development and adult 

learning.  

 
With the main focus on teaching, the approach is one 

of encouraging engagement by tutors in research, 

consultancy or pedagogy. The School is organised into 
academic groups, led by professors and internationally 

recognised academics. High student continuation and 

pass rates reflect the quality of teaching and student 

experience. The School gained an ‘excellent’ rating in 

the National Quality Assurance Subject Review shortly 
after joining the University, the highest possible Ofsted 

grade. It has internationally excellent research in both 

Music and Art and Design acknowledged in the recent 
Research Assessment Exercise.  

 

The School is based on campus in an impressive group 
of buildings including a purpose-built Art and Design 

building housing an art gallery and café. The most 

recent addition to our facilities is a £10.5m Film Music 

and Media Building providing 4,500 m2 of work 
space.  

 

These facilities encourage students to explore current 
audio and music technologies, benefiting from the 

latest digital audio hardware, software and programme 

environments, gaining the knowledge and hands-on 

experience expected of professionals.  In the high 
definition film and TV studio students stage and record 

work using sound and vision postproduction facilities.  

 
Animation students work in specialist computer suites 

for 3D, 2D, games and visual effects, which run high-

end digital modelling and animation software as well 
as compositing live and virtual material. 

 

Elsewhere more traditional workshop processes are 

combined with digital technologies such as in the 
purpose designed fashion workshops, where functions 

for design, pattern-cutting and stitch are combined 

with access to digital design and pattern output, 
creating a modern fit-for-purpose space. Likewise 

cutting and milling facilities are placed alongside laser 

cutting, rapid prototyping and computer aided 
modelling.  

  

Students who have been encouraged to access these 

facilities often develop innovative approaches to 
materials and processes.  
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Supporting tomorrow’s creative professionals 
 

We are increasingly involving students in the work of 

the School, through proctoring activities in supporting 
workshops as well ambassadors in events and outreach 

activities. Student networking activities such as the on-

line Big Music and Media Junction, supported by the 
Film and Digital Media Exchange, help students to 

mimic the professional environment of the creative 

industries. A blended-learning approach has led to a 

real sense of an on-line social community as well as 
peer groups for learning on many courses. 

 

To enhance employability, students are encouraged to 
undertake work experiences which are accredited. The 

national ‘Creative Graduates Creative Futures’ 

research by the Institute for Employment Studies 
(2010), found that 76% of graduates from those years 

were working in creative occupations. Only 6% of our 

graduates from 2002 – 2004 were unemployed. -  

 
Courses in the School have a powerful role in 

educating students for the competitive sphere of 

creative industries employment. Prominent features 
include industry-led curriculums, regularly updated in 

consultation with key industry employers. The courses 

promote artistic talent in conjunction with technical 

skills acquisition to create multi-talented graduates 
who can deal effectively with both technical problems 

and aesthetics. Teaching teams are weighted towards 

those with commercial production experience and 
projects are designed to give students a feel for real-

life deadlines. 

 
The Animation programme collaborates with directors  

 

to create visual effects for documentaries, music 
videos, as well as creating 3D models for commercials 

and architectural visualisations, even rapid proto-

typing artefacts for archaeological reconstructions. UH 

animation graduates are employed at every major  / 
VFX studio and games developer in the UK, and are 

working as far afield as the US, Japan and China. The 

reputation of the course means that employers offer 
contracts before students graduate to ensure they do 

not miss out to their competitors. Our students’ 

animations have won or been shortlisted at 40 
animation festivals worldwide. In the last 3 years, on 

the Model and Special Effects course over 200 

students completed work experience in their second 

year. Many of these were high profile film placements 
for example Fantastic Mr Fox, Harry Potter, James 

Bond and Prince of Persia. Regular placements at 

Artem, Asylum, Madame Tussauds and Merlin Studios 
act as a springboard into a graduate job.  

 

The worlds of visual communications and fashion 
design are constantly changing and our courses aim to 

prepare students to lead innovation. Students not only 

have high levels of commercial awareness but 

crucially they are encouraged to become thinkers and 
‘ideas’ people.  It is great ideas that top employers 

want. Over the last four years our graphic design and 

illustration students have either won or been 
commended in over 26 national and international 

competitions, including the D&AD Global Student 

Awards, Young Creatives Network and the prestigious 

ISTD Awards scheme. Furthermore, graduates have 
secured employment and graduate placements at 

leading consultancies including The Partners, Hat-

Trick, Dave, Interbrand,  Draft (London) and The 
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Design Conspiracy; fashion students have been 

working with Karen Millen, River Island and Tesco. 
Recent graduates have gained employment with a 

variety of employers including Burberry, Liberty and 

Harrods. They also get a chance to be involved in the 

more technical aspects of manufacture, currently 
working on a National Size and Shape Survey of 

Children, scanning 6,500 children using the latest 3D 

scanning to redefine sizes and sizing strategies for the 
high street clothing industry and to develop a new 

Body Volume Index for the medical industries. 

 
Key features of the Music Technology and Sound 

Design courses are the emphasis on practical 

experiential learning by students, backed by strong 

technical skills and understanding. Open to the public, 
the in-house JamJar and Mayfest events mirror 

professional showcases; and industry standard tools 

such as Pro Tools DAWs, MAX MSP and Logic 
workstations; and an SSL mixing desk, ensure that 

students gain highly employable and specific skill sets.  

 
Student successes have included recent graduates 

securing high profile employment, for example content 

delivery roles at major companies such as Microsoft. 

Graduate start up Vortex Sound  provides PA for high 
profile events such as Glastonbury and the Notting Hill 

Carnival. 

 

World leading research department quality 
 

Over 85% of the University’s submitted research was 
judged to be of international quality in terms of 

originality, significance and rigour, when the national 

Research Assessment Exercise 2008 results were 
released in December 2008. In the School of Creative 

Arts staff research of international significance 

provides an exposure to cutting-edge knowledge and 

applications and is used directly by students, with 

undergraduate students often being active participants 

which is an unusual practice within the sector. The 

Music and Entertainment Industry Management course 
is one of the leading programmes of its kind with a 

research active teaching staff. Its graduates benefit 

from placements in many prominent industry 
organisations including Universal Publishing, 

Sony/ATV Music Publishing, British Association of 

Composers and Songwriters (BASCA), Roadrunner 
Records (Warner Music Group) and other well-

regarded companies. Of particular note is the 

incorporation of the research of Music and 

Entertainment Industries Research Group (MEIRG) 
into its teaching. In 2009, students were directly 

involved in the formulation of our second annual 

national survey with UKMusic - an influential body 
responsible for advising government on important 

regulatory policy issues. Its impact on the industry was 

subsequently covered by more than 200 news sources 

internationally. This research enabled us to provide 
industry relevance to the theories we teach. The 

findings of our 2008 report were delivered in the 

House of Commons by Dr. Feargal Sharkey, supported 
by a panel of students. 

 

Another example of research benefiting students is the 
design consultancy team projects employing graduates, 

led by Dr. Benedict Anderson in collaboration with the 

UK based Highways Agency. The Subways Project is 

producing a feasible spatial design concept for six 
subways to include continuity of the pedestrian route 

between Hatfield Business Park, the town centre and 

the railway station. The work aims to shift restricted 
urban spaces to an architecture of ‘event spaces’, 

creating opportunities for temporary inhabitation, play 

and a sense of visual identity and community.  
 

At postgraduate level, the Research into Practice 

Centre led by Professor Michael Biggs in collaboration 

with the Universities of Lund (Sweden), Tartu  
(Estonia),    Mackenzie   (Brazil)   and   the   Technical  
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University Delft (Netherlands) has produced 
publications which provide the basis for the innovative 

doctoral research training course for all School 

research students and are widely cited in research 
training courses around the world.  

 

Impact of research on excellence in teaching  
 

Professors Marty St. James and Simeon Lockhart 

Nelson both lead teaching teams bringing research to 
the core of the student experience. Professor St. James, 

a pioneer of video and performance art, recently 

showed his work The Swimmer, at the National 

Portrait Gallery and previously had works at the Tate, 
MOMA, the Pompidou Centre as well as in Moscow 

and Tokyo. Contacts made through research were able 

to be used to form the core of a series of talks to 
undergraduate students and the larger community. 

Likewise Professor Lockhart Nelson who is an award 

winning sculptor, installation and interdisciplinary 
artist who has completed large-scale public 

commissions in Australia and the UK is using his 

interdisciplinary model of professional practice with 

students encouraging them to position their works 
alongside other ways of seeing the world. He is 

currently organising international art-science 

conferences hosted within the University and in other 
European Countries. 

 

Contribution to core student texts is also key and has 
benefited from the work of Dr Grace Lees-Maffei, a 

design historian, focusing on the mediation of design, 

from domestic advice literature and corporate literature 

to advertising and magazines. Her international 
collaborations include co-editing The Design History 

Reader (Oxford: Berg, 2010) with Dr Rebecca Houze. 

Her convening of conferences has enabled the student 
community to access peer-reviewed international 

research, networking and professional development 

opportunities at the University.  

 

International reputation through partnerships 
 
The School of Creative Arts has been instrumental in 

seeking opportunities to collaborate with international 

partners for the purposes of curriculum development, 
research and creative practice.  Partnerships in Russia, 

Malaysia and Scandinavia amongst others support a 

developing global student experience of studying in 

other countries during the period of completing a 
degree.  

 

The most prolific of these current curriculum 
collaborations is The International Entrepreneur – 

Design for Africa project, part funded by the British 

Council. Our aims are to enhance entrepreneurial skills 
within the global market and to raise awareness of the 

diversity of potential economic partnerships. In 

November 2009 course leaders from design along with 

industry partners, held a conference with 500 students 
in Cape Town, to develop the capability of students to 

engage with global enterprise, enhancing their 

transferable skills. February 2010 will see 400 students 
from the four institutions work across continents on the 

Creative Entrepreneurs Challenge giving the students 

the opportunity of a ‘real world’ experience of 

enterprise start up.  
 

The University of Hertfordshire is an ambitious and 

entrepreneurial university. It offers excellence in 
teaching, learning and research and puts students at the 

heart of its activities. It is a model of a 21st century 

university, international, business-facing and business-
like in its approach – making it distinctive in an ever 

changing higher education environment. 

 

The University is one of the region’s largest employers 
with over 2,700 staff and a turnover of £205 m. With a 

student community of 23,000, including more than 

2,000 international students from over eighty five 
countries, the University has a global network of over 

160,000 alumni. 

 

By Judy Glasman  
MSc, MBA, PGCE, FHEA. 

 

Head of School of Creative 
Arts 

 

Visit our School pages at 
go.herts.ac.uk.creativearts.  

 

To learn more about the 

University of Hertfordshire 
visit www.herts.ac.uk 


